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economic downturn were asked.

Note: Bottom income quartile cut and sample reweighed to represent real income distribution in each country
Source: BCG Global consumer sentiment survey 2011
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1. Survey question: Have you been personally affected by this global economic downturn? Response options include: Yes / No. Only respondents who were aware of the existence of the global

Copyright © 2011 by The Boston Consulting Group, Inc. All rights reserved.
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1. Thinking of the near future, please indicate how much you agree or disagree that each statement describes how you expect to change your buying behavior in the next 12 months

Note: Europe includes Germany, UK, Spain, Italy, France; Bottom income quartile cut and sample reweighed to represent real income distribution in each country

Source: BCG Global consumer sentiment survey 2011
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1. Than two years ago 2. Survey question: Below is a list of terms and values. For each, please indicate if this is something that you would see as being more or less important to you than it was
two years ago. Note: Graph excludes answer "no change"; Bottom income quartile cut and sample reweighed to represent real income distribution in each country
Source: BCG Global consumer sentiment survey 2011
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1. Survey question: Amongst the following items, what do you do when you feel stress/anxiety? Please enter a minimum of one answer and a maximum of three answers. Note: EU includes EU

Big5 (Germany, UK, Spain, Italy and France); Developing markets include Brazil, India, Russia and China; Bottom income quartile cut and sample reweighed to represent real income distribution in

each country
Source: BCG Global consumer sentiment survey 2011
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